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Mini-track title: Global E-commerce Diffusion, Adoption and Use* 
 
*NOTE: This minitrack was successfully organised for AMCIS 2008. We received a 
very good submission response which resulted in running two sessions and many of 
the presenters/authors expressed their interest to submit papers in this minitrack if 
it were to continue at AMCIS2009. Selected papers from the AMCIS 08 mini-track 
are being considered for inclusion in a special issue of Database for Advances in 
Information Systems.
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Description: 
 
Electronic (e)-commerce is expanding at a rapid rate, with the online population approaching 
almost one billion, and global online revenues being measured in trillions of dollars. This global 
expansion of e-commerce represents growth opportunities for businesses worldwide. However, 
one of the obstacles for companies attempting to extend their e-business internationally is to 
understand global consumers and overcome cultural barriers and language differences on the 
web (Singh and Pereira, 2005; Violino, 2001). Many companies are realizing that building an e-
commerce website to suit an international audience is a more complex endeavor than they 
expected (Sheldon and Strader, 2002). As companies set up their global e-businesses, it is 
important for them to understand what cultural factors influence consumer use of international 
websites, what motivates global consumers to purchase at international websites, and what 
cultural barriers exist in diffusion and adoption of e-commerce.  

The broad purpose of this mini-track is to advance the knowledge on the role of national 
environment (Political, Economic, Social, Cultural and Technological) in global e-commerce 
expansion. More specifically, the mini-track invites submissions that address issues related to the 
impact of national environment on macro-level issues related to diffusion and adoption of e-
commerce, and micro-level issues related to web site localization, international web site usage, 
and global online consumer behavior. We intend soliciting for theoretical, conceptual, and 
empirical studies. Moreover, we particularly encourage submissions with an inter-disciplinary 
focus, as global e-commerce research is not just emerging as an important domain in the 
information systems, but also in marketing, international business, linguistics and other 
disciplines.  

 



Suggested topics: 
 

! Socio-Cultural and other national environmental issues in diffusion and globalization 
of e-business organizations. 

! The impact of national culture on adoption, usage, and proliferation of e-commerce. 
! Web site localization  
! Cross-cultural online consumer behavior. 
! Localization versus standardization on the web. 
! Culture and IT Transfer 
! Localizing web sites for ethnic populations in a country (Example: Hispanics in the 

U.S.)  
! Development and issues relating to cultural user interfaces 
! The role of culture in Web globalization strategy 
! Locale-specific search engine optimization 
! Culture and Internet Marketing 

 
Potential Authors/Researchers
1. Daniel Baack, Ball State University U.S.A 
2. Boris Bartikowski, EUROMED Marseille Ecole de Management, France 
3. Mike Chao, Baruch College City University of New York. U.S.A 
4. John Spillan, Penn State University, Dubois U.S.A 
5. John Yunker, Byte level Research. U.S.A 
6. Henry Yu Xie, Saint Louis University U.S.A 
7. Chang Boon Patrick Lee, Faculty of business administration, university of macau, Taipa, 
Macau. 
8. Lin Hammer Xia, Faculty of Business Administration, University of Macau, Taipa, Macau. 
9. Opal Donaldson, Computing , University of Technology, Jamaica , Kingston, Jamaica.  
10. Paul Golding, Computing, University of Technology, Jamaica, kingston, Jamaica. 
11. Hua Dai,Information Systems and Operation Management, University of North Carolina at 
Greensboro, Greensboro, NC, USA. 
12. Prashant Palvia, Information Systems and Operation Management, University of North 
Carolina at Greensboro, Greensboro, NC, USA. 
13. Mustafa Eid, Accounting and MIS, King Fahd University of Petrolum and Minerals, 
Dhahran, Saudi Arabia.  
14. Princely Ifinedo, CBU, Sydney, NS, Canada. 
15. Mahmud Akhter, Carlton University, Canada   
16. Mohini Singh, RMIT, Australia  
 



Mini-track Proposal Submission to AMCIS 2009 
 

Adoption and Use of ICT in the Residential/Household Context 
 

Prof. Michael D. Williams, Email: m.d.williams@swansea.ac.uk  
School of Business & Economics, University of Wales Swansea, Swansea, UK 
Phone: +44-1792-295181 
Fax: +44-1792-295626 

Dr. Yogesh Kumar Dwivedi, Email: y.k.dwivedi@swansea.ac.uk  
School of Business & Economics, University of Wales Swansea, Swansea, UK 
Phone: +44-1792-602340 
Fax: +44 (0)1792-295626 
 
Although the study of the adoption and diffusion of information and communication 
technologies (ICT) is one of the more mature research areas within the IS discipline, much of the 
activity to date has focused upon conducting investigations from organizational and/or end-
user/employee perspectives. Researchers have been far less frequent to approach diffusion and 
adoption from the residential/household perspectives of consumers and citizens. While the key 
role of ICT within business and government is now well-recognized, it is also important to 
acknowledge that in modern society, ICT has become prevalent in the daily home lives of many 
individuals in forms such as social networking and participation in virtual worlds, e-commerce, 
e-government, e-learning, e-health, and e-working. Indeed, the UN recognizes the importance of 
the various participating parties (including the citizen) within the digital environment in 
promoting the development of the so called information society. This relatively recent emergence 
of the technology-contextualized home environment has in turn, generated numerous issues 
worthy of investigation, including awareness, adoption and usage of emerging technologies and 
electronic services, and social exclusion due to unequal adoption by different segments of 
society. Such residential/household-related issues are clearly of interest to IS researchers, having 
been the focus of a variety of publications including Blackwell (2004), Dwivedi et al., (2006), 
Brown & Venkatesh (2003; 2005), Shannon(2006), Venkatesh & Brown (2001), and Venkatesh 
(1996). However, given the broad range of issues offering potentially fruitful areas for 
investigation, and the varying approaches that may be employed to explore them, it is sometimes 
unclear where to place such material. Therefore, the objective of this mini-track is to provide a 
platform for the presentation and discussion of original research into emerging issues 
surrounding ICT adoption (and non-adoption) from the residential/household perspectives of 
consumers and citizens. We intend soliciting for theoretical, conceptual, and empirical studies 
that deal with, but are not restricted to the following areas:  

 Micro factors influencing ICT adoption and usage within the household 
 Socio-economic/geographical/cultural factors relevant to household adoption of ICT 
 Citizens’ awareness of emerging electronic government and other online services 
 Provision of ICT in public places for citizens from lower socio-economic backgrounds 
 Strategies of high-speed internet access providers and ISPs to household consumers in 

different countries 
 Government policies toward adoption and diffusion of ICT, including e-government 

services and high-speed Internet access for household consumers/citizens 
 The digital divide 



 Service quality and Security issues  
 The impact of consumers home use of ICT on business models in various industries   
 The impact ICT use on the daily/social/professional life of consumers/citizens  
 Socio-economic impacts of consumer adoption of ICT 
 ICT training for citizens  

Potential Authors/Active Researchers 

Peter Adams, Charles Sturt University, Australia. 
Justin Beneke, University of Cape Town, South Africa.   
T. Bratan, Brunel University, United Kingdom. 
Young Chan Choe, Seoul National University, Korea 
Dr. Jyoti Choudrie, University of Hertfordshire, UK. 
Enrico Ferro, Istituto Superio Mario Boella, Turin Italy 
Dr Sergio Godoy, Universidad Catolica de Chile, Santiago, Chile. 
Kenichi Ishii, University of Tsukuba, Japan.   
Dr. Heejin Lee, Australia. 
Cheon-Pyo Lee, Carson-Newman College 
Minna Mattila, Mississippi State University 
Prof. K. Middleton, Canada. 
Prof. Humberto Torres Marques Neto, Brazil. 
Kevin O’Reilly, Ericom, Dublin, Ireland. 
Dr. Anastasia Papazafeiropoulou, Brunel University, UK. 
Joowon Park, Information and Communications University, Korea 
Winson T. Q. Peng, University of Hong Kong.  
Joanne H. Pratt, Joanne H. Pratt Associates, USA 
Alastair Robertson, Lancaster University 
Dr. Ingjerd Skogseid, Forskar, Vestlandsforsking, Sogndal.  
Ms Karianne Vermaas: Dialogic/Utrecht University, Netherlands.   
Dr. Vishanth Weerakkody, Brunel University, UK.  
Dina Wilson, Trinity College, Dublin, Ireland.   

Previous Experience as Mini-Track Chairs 

This mini-track was part of the AMCIS 2007 (Keystone, Colorado) and AMCIS 2008 (Toronto) 
conferences. The authors also chaired the Adoption and Diffusion of Technology research track 
at the 2008 European Conference on information Systems (ECIS).   

References:  

Blackwell, A.F. (2004) End-user developers at home, Communications of the ACM, 47(9), 65-66.   

Brown, S.A. & Venkatesh, V. (2003) Bringing non-adopters along: The challenge facing the PC industry, 
Communications of the ACM, 46(4), 76-80.   

Brown, S.A. & Venkatesh, V. (2005) Model of adoption of technology in households: A baseline model 
test and extension incorporating household life cycle, MIS Quarterly, 29(3), 399-426.   

Dwivedi Y.K., Choudrie J. and Brinkman, W.P. (2006) Development of a survey instrument to examine 
consumer adoption of broadband, Industrial Management and Data Systems, 106(5), 700-718.  

Shannon, M.M. (2006) Home turf, Communications of the ACM, 49(9), 19-21.   

Venkatesh, A. (1996) Computers and other interactive technologies for the home, Communications of the 
ACM, 39(12), 47–54.   



Venkatesh, V., & Brown, S. (2001) A longitudinal investigation of personal computers in homes: 
Adoption determinants and emerging challenges. MIS Quarterly, 25(1), 71-102.   



Mini-track title:  
 
Track: SIGADIT 
 
 
Mini-track Chair:  
Mark Srite 
University of Wisconsin – Milwaukee 
msrite@uwm.edu 
414-229-5502 
 
 
Description: 
 

 Cultural issues are becoming more important in the field of information 
technology. The global outsourcing phenomenon and the use of enterprise systems across 
multinational corporations provide obvious examples. Culture has become an 
increasingly important in academic research and forums, such as this mini-track, are a 
necessity to allow participants to discuss, share, develop, and disseminate research ideas.  
 This mini-track will focus on cultural issues in the arena of information systems 
research, particularly focusing on cultures’ relationship to the acceptance, diffusion, and 
use of information technologies. The non-specific term “culture” has been purposefully 
used to allow for multiple cultural perspectives to be included in this mini-track. Culture, 
and its affects on technology, might be studied from a national perspective. Alternatively, 
the focus might be on the culture of employees within an organization, profession, or 
workgroup. For this mini track, we invite papers that address all aspects of research that 
extend our understanding of culture’s influence on IT adoption and diffusion in the 
workplace, especially personality and demographic characteristics that influence 
technology use or moderate the relationships between culture and technology. This track 
is open to all types of research from conceptual papers to various methodologies.  
 
Suggested topics: 
 

! 


! 


! 


! 


 



AMCIS 2009, The Golden Gate to the Future of IS 
Diffusion of IT (SIGADIT) Mini-track Proposal  
 
Mini-track Title:  
Stepping Through the Portal: The Future of Radio Frequency Identification (RFID)  
 
Co-Chairs: 
Deborah J. Armstrong, djarmstrong@cob.fsu.edu 
Cynthia K. Riemenschneider, cindy_riemenschneider@baylor.edu 
Bill Hardgrave, whardgrave@walton.uark.edu 
 
Abstract. Radio frequency identification (RFID) is an exciting and unique technology that can 
be utilized in a plethora of applications. From clothing, to missiles, to animals, to food – RFID 
can be used just about anywhere that unique identification is desired. From a diffusion of 
innovation perspective RFID as an information technology presents new challenges for 
understanding its initiation, adoption, adaptation, implementation, acceptance, use, routinization, 
and infusion into the supply chain. This mini-track addresses issues related to the future of RFID.  
We encourage authors to share new and interesting theoretical and methodological perspectives 
on topics relevant to both academic researchers and practitioners. We invite traditional 
submissions including empirical research and work in progress examining and extending theory, 
as well as new paths of discovery including frameworks, case studies, and data analytics. 
 
Topics.  The following include suggestions for applicable topics (but not limited to) for this 
mini-track: 
 *Benefits from RFID 
 * Organizational and industry challenges to RFID implementation and diffusion 
 *Changes to different industries prompted by RFID 

*Technical integration of RFID with other applications 
 *RFID impact on changes to business processes 
 *Establishing the business case(s) for RFID adoption and diffusion 
 *RFID impact on physical health and individual privacy 
 *RFID impact on interorganizational collaboration 
 *Standards for the proliferation and use of RFID 
 * Effective implementation of RFID in the global business community 
 
Potential Authors/Researchers: 
Edward Acworth 
Rebecca Angeles 
Bear Baker 
Angela Belcher 
Steve Bielagus 
Harold Boeck 
Philip Boudjouk 
Damon Bramble 
Mark Brown  
Tom Cain 

Joseph A. Cazier  
Hee-Jin Chae 
Q.B. Chung  
Peter Cole 
Stephane Cren 
Dinesh S. Dave  
Benessa Defend 
Yanlei Diao 
Tom Eisenmann 
Jane Fedorowicz  



James Fales 
Elgar Fleisch 
Richard Fletcher 
Christian Floerkemeier  
Tali Freed 
Peter Friess 
Kevin Fu 
Masakazu Fujita  
Rajit Gadh 
Janis L. Gogan 
Chengqi Guo  
John Helferich 
Kurt Hozak  
Claudio Huyskens 
Andrew S. Jensen  
Nelson King 
Mayuram Krishnan 
Sang_Gug Lee 

Claudia Loebbecke 
Ben Medlin 
Sunil Mithas 
Gary O’Neill 
Jonathan Palmer 
James Rice 
Able Sanchez 
Marty Schmidt 
Arijit Sengupta  
Vikram Sethi  
J.P. Shim  
Marco Sonnino 
Milind Tavshikar 
Frederic G. Thiesse  
Alan Thorne 
Jonathan Whitaker 
Christine B. Williams  
Jongtae Yu 
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Issues in Information Technology Adoption 
 
Description 









Suggested Topics 

• 

• 
• 

• 




MINI-TRACK PROPOSAL SUBMITTED TO 
IT DIFFUSION TRACK (SIGADIT) 

 
Mini-track Title: Methods in IT Adoption and Diffusion Research 
 
Mini-track Chair: Pamela E. Carter 

North Carolina A&T State University 
School of Business and Economics 
Greensboro, NC 27411 
pecarter@ncat.edu 

 
Abstract: 
 
IT adoption and diffusion remains a critical stream of research in the IS literature.  As 
information technologies – and the business processes they support – become more complex, our 
methods of researching IT adoption and diffusion phenomena must address this complexity.  
Research in this mini-track will feature methods used to capture the complexity and richness of 
IT adoption and diffusion phenomena.  Submissions may focus on one or more research methods 
and their (potential) use in IT adoption and diffusion research.  Or submissions may focus on the 
study of complex IT adoption/diffusion phenomena, highlighting the research methods used to 
conduct the study.  The complexity of the IT adoption/diffusion phenomena might be due to the 
complexity of the information technology, such as cloud computing, service oriented 
architecture, enterprise systems, mobile computing, health information systems, and others.  Or, 
it might be due to the complexity of the organizational system within which the IT is embedded 
– or the interaction of the IT and organization systems. 
 
Both completed research and research-in-progress submissions are acceptable.  Research 
submissions describing all range of research methods used to study complex IT adoption and 
diffusion phenomena are desired, including qualitative, analytical, quantitative, and design 
science methods. 
 
Potential topics include (but are not limited to): 

 IT adoption and diffusion case studies highlighting research method(s) used and how 
their use supports research objectives 

 Construct measurement and item development for complex IT adoption and diffusion 
phenomena 

 Use of design science methods for IT adoption and diffusion research 

 Simulations of IT adoption and diffusion phenomena 

 Participant observation or interview techniques used to gain insight into complex IT 
adoption and diffusion phenomena 

 Exemplars of action research methods used in IT adoption and diffusion research 

 Research methods that support critical approaches to IT adoption and diffusion research 

 Methods for multilevel analysis when studying IT adoption and diffusion phenomena 

 Experimental designs that facilitate deeper understandings of complex IT adoption and 
diffusion phenomena 

 





               


              




                
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